
Coronavirus Email
Recommendations

Why Use Email?

Email has always been the most cost-efficient way to reach out to your clients, and now email is the best way to create an 
ongoing relationship with clients. According to HubSpot, emails have increased by 44% since the start of the pandemic. 
According to HubSpot’s EMEA Marketing Director, “With 44% more emails being sent than before the COVID outbreak, 
getting an email strategy right is essential and marketers need to be targeted, educational and empathetic. This is a difficult 
time, and simply being noisier to try and maintain consumer attention won’t work in the long run – it’s about growing 
better, not growing at all costs.”

Email can provide up to $44 ROI in an investment of $1 – no other media provides that kind of return. 77% of that ROI is 
derived from segmented, targeted and triggered campaigns.

Email is used all over the world – approximately 3 billion people around the world use email, and 92% of adults with 
internet access use email – 61% of them every day. Email is six times more likely to get clicks than a tweet, and 5 times 
more likely to be seen than a Facebook ad. And, unlike Facebook or Twitter, with email you can personalize each email to the 
intended recipient. 

Personalization results in up to six times the transaction rate. Personalizing the subject line makes your email 26% more 
likely to be opened. And email delivers in real time, so you can immediately respond to a change in the market.

Email marketing allows you to track your email so you know exactly who opened, how many times and when they opened. 
You will know which links were clicked on, so you can see which content is beneficial or interesting. This allows you to 
analyze results and continue to craft better, more interesting and interactive emails.

Use Effective Branding

Brands should be focused on ways to include content that’s relevant and helpful in the current climate. According to Twillo, 
37% of consumers rank content with inspiration as well as strategies to stay safe as their primary concern, while 53% of 
consumers want to know what to expect from your company.

Make sure your emails are cohesive with the branding you use on other marketing channels. You want your email 
recipients to instantly recognize your brand when they receive your email.

The corona virus has brought many businesses to their knees this year, and put a huge distance between 

your business and your clients. One-on-one meetings with your current and potential clients are often not 

possible. The solution being deployed by most organizations is an increased reliance on effective digital 

marketing, with email marketing being the most effective way to create the ongoing, measured, and 

customized communications needed now.
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Carefully Integrate Your Covid Message

It may be tempting to use COVID in the subject line to boost open rate. However, it is critical your brand does not 
wrongly capitalize on the situation. Enticing people to open an email with a subject line that does not relate to the 
body of the email will cause mistrust and confusion – not the goal you want to achieve. 

It’s also good not to put too much urgency and pressure in the subject line – people are anxious enough, and you 
don’t want to make them feel worse.  In fact, some companies have banned specific phrases that may cause anxiety.  
Brands that use email to develop and strengthen relationships are most likely to gather the rewards.

Be empathetic – not fake. You want to build a trusting relationship with clients. It’s critical to show customers 
how you are taking care of them, and your employees – and making it safe to do business with you. Ensure business 
continuity by taking Covid-19 seriously and objectively.

Be positive – people are already distressed. How can you put your product or service in a positive light?

• Provide a FAQ page with Covid questions (if you’re in the medical field, for example)
• How is your store, office, place of business safe for customers to visit?
• Tips on working remotely, or how to have productive web meetings
• Make a video to post on your web site about your safety precautions

Be sensitive - do not try to sell your product under the guise of Covid-19. This will only make people frustrated 
and distrustful.

Structure your Covid-19 content to avoid overwhelming your customers; instead, provide value to them during 
this stressful time. An example could be Domino’s Pizza’s “zero contact delivery” ads. This type of content can help 
to ensure your business grows as you communicate directly with customers and provide some relief to them.

Engagement is More Critical Than Ever 

Customer engagement is critical for you to engage with your clients and create a conversation. Ways to do this include:
• Birthday messages (or pet’s birthdays, or anniversaries)
•  Saying you forgot something – if you’ve recently shipped an order, send an email saying you forgot to include a 
coupon for their next purchase

•  Weekly/Monthly Business Roundups – send an email updating customers on what’s going on at your company – 
new products, new employees, blogs, etc.

•  Timely notifications – let customers know when a product update will be available or when their warranty will 
expire, for example

•  How to Information - Content that tells customers how to use your product or service in a new or innovative way
•  Be sure to have a valid Reply address on your email - do not use No Reply@
•  Make sure you read and respond to customers replies. They need to know you are interested in them.

Now is the time to ramp-up your email marketing and make sure you are staying in touch with your customers, 
clients, members, donors, etc.  If you’d like to learn more strategies or have concerns whether your current platform 
has the capabilities to create the one-on-one marketing you need now, we’d love to have a conversation with you.  

Please let us know at hello@responsegenius.com if you’d like to
schedule an initial, exploratory discussion.


